
POLITICAL FACTORS OF COFFEE BUSINESS IN CHINA

With more than new locations built in alone, china has become the coffee giant's top market outside of the united states.
China's environmental.

For example, population growth and age distribution fluctuate. This competition can and will cut into the sales
of the larger retailers and manufacturers. Some factors which might help are: Sigh rate of savings More export
business Potential urban growth Any economic development could have a major impact on the SMEs and their
actions. For some multinational chains, exchange rates in the country would also be a concern, as this would
affect their pricing strategies. Earthquakes 3. Share this:. The rapid economic growth and stable political
conditions make the e-commerce industry lucrative to investors. They prefer physical shopping and like the
face to face contact. All of these create uncertainties and challenges to the market players. Taobao is the
largest local e-commerce website, and many people spend a lot of their things from the site. Political The
coffee industry can be affected by many political factors, including government attitudes and trade
relationships between the coffee producing country and the country to which the coffee is to be exported.
There are risks like lack of trust. Other social factors are consumer lifestyles, education, religion, and
emigration. On the other hand, caffeine is also believed to boost metabolism, which in turns promotes weight
loss. As there is internet access, Chinese people often shop online. Other risks include lack of stable and
secure online payment systems. In general, the more the spending power, the more would be the demand and
therefore the sales of coffee in that area. Other factors which can be assessed are Environmental and Legal
factors. There have been many incidents in which mobs in such countries have set fire to or bombed American
franchises, and operating in these countries would be a huge security risk for Starbucks. This may cause some
people to avoid the beverage altogether, which will affect sales of coffee negatively. The main ones are
described in this section. The main challenges for businesses in China are: Attaining strategic objectives of
cost reduction Local differentiation The strengthening of core competencies in certain areas and business
activities You are perhaps aware that China is a formal member of WTO. Environmental The coffee industry
is heavily dependent on the harvest of the coffee crop which in turn, like all other crops, is subject to the
vagaries of nature. For the coffee industry, these issues are especially problematic since the chain of
production extends across several countries and therefore there are many legal, economic and political
problems to contend with. Social Factors The social and cultural aspect of China plays an important role as the
demographics constantly change. Drought 4. Boston Consulting Group predicts that the volume will increase
in near future. These include: 1. Economic The first economical factor affecting the coffee industry would be
the spending power in a particular area. Political Factors Political factors which impact China are:
Government regulations Both formal and informal rules, which firms must abide by, impact the country.
Sociological One sociological factor that may affect consumption of coffee is consideration for health. This
increases consumption of coffee in winter, positively affecting sales of the coffee industry as a whole. The
main factors affecting the coffee industry are discussed below.


